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Abstract

Objective: The current study was conducted with the aim of the effect of love of sport on the loyalty of sport
fans with the mediating role of emotional experiences.

Methodology: The research method was descriptive-correlation and cross-sectional in terms of time. The
statistical population included fans of volleyball, basketball, horse riding, and football sports teams of
Golestan province, and 285 people were selected by convenience sampling by calculating at least 2 and at
most 10 times the number of questions. Data collection tools were standard questionnaires: The Love of Sport
by Bang et al. (2008), The Loyalty of Fans by Abolhasani (2015), and Emotional Experiences by Prayag et al.
(2013). The face and content validity of the questionnaires were evaluated and confirmed from the opinions of
10 sports management professors and construct validity using model fit indexes. Cronbach's alpha method and
composite reliability were also used to calculate reliability. Data analysis by structural equation model in
Smart PLS software was done.

Results: The results showed that love of sport has a positive and significant effect on the loyalty of sports fans
and emotional experiences. In addition, emotional experiences had a positive and significant effect on the
loyalty of sports fans. Also, the results showed that emotional experiences play a mediating role in the
relationship between the love of sport and the loyalty of sports fans.

Conclusion: Therefore, based on the research results, it can be said, that by increasing positive emotional
experiences and increasing people's love of sport, their loyalty to sports teams can be improved.
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Extended Abstract

Summary

The purpose of the current research work was to investigate the effect of love of sport on the loyalty of sport
fans with the mediating role of emotional experiences. The statistical population included fans of volleyball,
basketball, horse riding, and football sports teams of Golestan province, and 285 people were selected. Data
analysis was done using structural equation modeling in the PLS software. The results showed that love of
sport has a positive and significant effect on the loyalty of sports fans and emotional experiences. In addition,
emotional experiences had a positive and significant effect on the loyalty of sports fans. Also, the results
showed that emotional experiences play a mediating role in the relationship between the love of sport and the
loyalty of sports fans.

Introduction

One of the new experiences of the sports world is the presence of male and female spectators in sports
stadiums and the resulting profits. Therefore, preparing a suitable platform to create their loyalty to the teams
can be important in some decisions in the field of fan management (1). In recent years, many efforts have been
made to explore the loyalty of sports fans. An important issue in this regard that has attracted the attention of
researchers in the field of sports psychology is the use of the love of sport (2). Love of sport includes liking
sports and any event related to sports (3). The importance of love of sport has caused it to be used as an
important variable to improve some aspects related to sports and to provide suitable conditions for the
presence of people in sports environments in different ways (4). Another area that is very important in the
field of fans is their emotions during sports competitions. In general, people tend to experience public
emotions in different contexts in a way that is related to positive or negative emotions, and this itself can
become the basis for persuasion and persistence in contexts related to sports (5). Therefore, this research work
seeks to answer the question of what is the effect of love of sport on the loyalty of sport fans with the
mediating role of emotional experiences.

Methodology and Approach

This research is applied in terms of purpose, and in terms of descriptive method, it is a survey type that was
carried out in the fields. In terms of the relationship between the variables, it was a correlation type and it is
cross-sectional in terms of time. In this research, " loyalty of sport fans " is the dependent variable,
emotional experiences " is the Mediator Variable, and " love of sport " is the independent variable. The
statistical population included fans of volleyball, basketball, horse riding, and football sports teams of
Golestan province, and 285 people were selected by convenience sampling by calculating at least 2 and at
most 10 times the number of questions. To collect information about the background of the research, articles,
books and databases were used. The first, the personal information form was created by the researcher, and
three questionnaires were used to collect data. Data collection tools were standard questionnaires: The Love of
Sport by Bang et al. (2008) in the form of 4 items (6), The Loyalty of Fans by Abolhasani (2015) ) in the form
of 8 items (7), and Emotional Experiences by Prayag et al. (2013) in the form of 15 items (8). A 5-point Likert
scale was used to measure the questionnaires. The opinions of 10 people with opinions were used to determine
the validity of the form and content of the research questionnaires. The reliability of the questionnaires was
also investigated and confirmed in a preliminary study. After collecting the data, the Kolmogorov- Smirnov
test was used to determine the distribution of the data. According to the state of the data, suitable statistical
methods were used in the analysis. The SmartPLS and SPSS software have been used in this regard.

Result and Conclusion

Demographic findings showed that 56.1% were men and 43.9% were women. 58.2% were single and 41.8%
were married. The highest frequency of 29.1% related to freelance work and 30.9% bachelor's education was
reported. The highest frequency for favorite team level was 90.5% related to the Premier League. Regarding
the favorite sports of the fans, 17.2% were basketball, 15.4% horse riding, 28.8% football, 38.6% volleyball.
To evaluate the hypotheses of the research, if the value of T is greater than the absolute value of 1.96, it means
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that there is a positive effect and the hypothesis is significant. The variable of love of sport had a positive and
significant relationship with the loyalty of sports fans (t=3.590); Also, love of sport has a positive and
significant relationship with emotional experiences (t=11.803). Emotional experiences have a positive and
significant effect on the loyalty of sports fans. (t=11.645); It can be said that the mediating role of emotional
experiences in the relationship between the love of sport and the loyalty of sport fans is positive and
significant. Also, the value of the T statistic (significance coefficient) for this path is equal to 7.874, which
shows its significance compared to 1.96; Therefore, this path is significant at the 0.01 level. In other words,
the mediating role of emotional experiences in the relationship between the love of sport and the loyalty of
sports fans is a positive and significant effect. In general, the results of this research indicated that fans' love of
sport and emotional experiences can increase their loyalty to their favorite team. Therefore, according to the
results of the research, it can be said that to increase the fanatical fans and supporters of the teams, more
importance should be given to the way of managing the club; In such a way that the managers of the teams, by
regularly holding matches in a suitable environment and with a lot of excitement, providing high-quality
services and facilities, as well as attracting experienced and famous players, will ensure the loyalty of the fans
and their strong presence in the sports fields. In addition, the managers of the clubs can survey the quality of
the way the matches are held, the level of satisfaction of the fans with the facilities, as well as the level of ease
of attendance of the individual and their families in the stadium, and realize the need of the fans to attend the
stadiums again. Also, clubs can increase the popularity of their team and club by establishing fan associations
and fan centers and increasing the love and interest of people to attend sports environments.

Ethical Considerations: The current research has a code of ethics IR.SHAHROODUT.REC.1401.029 from
Shahrood University of Technology. All ethical principles are considered in this article. The participants were
informed about the purpose of the research work and its implementation steps. They were also assured of the
confidentiality of their information and could leave the study at any time, and the results of the study would be
provided to them if they wished.

Funding: This article is extracted from the master's thesis of the Faculty of Physical Education of Shahrood
University of Technology. The authors have participated in all stages of this research work and accept the
responsibility for the correctness of the article's contents. Also, in presenting the idea and design, the authors
did not receive any financial support for this research work and publishing this article.

Authors’ Contributions: Mashadnejad, Kh: Collection of research data; Bahrololoum, H: Preparation of the
main draft of the article, Revision of the article; Mokaberian, M: Design of the research study, Analyzing and
interpreting the research data.

Conflicts of interest: The authors of this article declare that there is no conflict of interest in this study.
Acknowledgment: The authors would like to thank all those who helped us until the end of the research.

References

1. Taheri Kia M, Asad Zadeh A, Elahi A. Prediction of Attitudinal and Behavioral Loyalty of Esteghlal and Persepolis
Fans by Considering the Team Quality: A Case Study of Female Students in Tehran Universities. Research in
Sport Management and Motor Behavior. 2018;8(15):1-8. [In Persian]

2. Bang H, Chelladurai P, editors. Motivation and satisfaction in volunteering for 2002 World Cup in Korea. Conference
of the North American Society for Sport Management Ithaca, New York; 2003.

3. Pierce D, Johnson J, Felver N, Wanless E, Judge L. Influence of volunteer motivations on satisfaction for
undergraduate sport management students. Global Sport Business Journal. 2014;2(2):63-72.

4. Khalilzadeh Kouchameshki M, Tojari F, Sadjadi Hezaveh H. The Effect of Love of Sport on Satisfaction: A Case
Study of Sporting Event Volunteers. Sport Psychology Studies (ie, mutaleat ravanshenasi varzeshi).
2021;10(36):45-60. [In Persian]

5. Trigueros R, Aguilar-Parra JM, Cangas AJ, Alvarez JF. Validation of the scale of emotional states in the physical
education context. Sustainability. 2019;11(18):5006.

@ E( Licensed under a Creative Commons Attribution 4.0 International License.



Human Resource Management in Sport /2024 / Vol. 11/ No. 2 354

6. Bang H, Alexandris K, Ross SD. Validation of the revised volunteer motivations scale for international sporting events
(VMS-ISE) at the Athens 2004 Olympic Games. Event management. 2008;12(3-4):119-31.

7. Abolhosni S . Evaluation of the effect of brand experience on the loyalty of customers of a multi-purpose commercial
complex (shopping mall) in Tehran, Master's thesis, Shahid Beheshti University,2014. [In Persian]

8. Prayag G, Hosany S, Odeh K. The role of tourists' emotional experiences and satisfaction in understanding behavioral
intentions. Journal of Destination Marketing & Management. 2013;2(2):118-27. [In Persian]

@ E( Licensed under a Creative Commons Attribution 4.0 International License.



FHEAYDY azino [V o3kois 1) Jlo [NFoY oyliuasls
10.22044/shm.2024.13910.2601 : Jliazrs > duslis

j/./)/)d L Chrerra

u/.l:d":l &

g Al
S oyl (il i b ()9 olylolgr (510l p Jh)y9 4 Fune iU

Y LY USRS :
O K0 0 yguato ¢ polall yo Cruns O P oo A0S
Olnl 09,8l (09 L (Sauo oL ( Suatan i 0aSLIID (o) 9 S i wiyf Wb, 57

Ol ) 09,0l 39 ,Lh  Saiuo olLIIS ((Fautan )i 0aSUiilS () )9 polke 9 (S Caw i 09,5 LY
Lol g 5ol (09 oLl (Saiuo olLIIS ( Fautan i 0uSTLNS (2359 poke 9 (P Canyi 09,5 LY

VPN 2 by iy )b VFeY[ANY iedl yo &6

ouuS

i plosl Slres )l (il G2 b (8559 O olsn 5By 3550 4 ke T Ban b Lol e 1das

Slaess Ololse Jolis )bl dnalz 05y (abaio oy Bl & 5 (Sinan - o €5 5| Cunlo 4y azgi b (ool s, 1owlbebi by,
—aiged Gy d 88 TAD (Wl olas plp Ve 5T 5 ¥ JBlas 505 b a8 wingy LedS bl s 5 )l g (Lo o JLls 5550
Olyolsn (5 lolsy T+ A) lKan o Sl b5ps 4 ke 8yl gloaslis s bools (6 yslaar 3l b UKD Luyisd 45 (68
e sl 5l Ve Sl b baslii Ll 5 @ypo aly S5 (T4IT) olSes 5 Shly Sbred w)ls 5 (T+10) iwolls
bl 5 Elis,S W by, 5l @bl Eele (slp mizen 8 a0l 5 ol Jhe (ole slagasls ) eslinal L ojle 25 5 o559
2 pll ol S5 e 55 50 )l SYslae (slaae by, 4 Laosls Judow 5 5o 00 5 esliiul (oS 5

S 0,028l opdle o )ls (g loline 5 Coa 3 lomes )02 5 (059 Ololam 58y ys & e o ol (LS gl baily
Oblolsa (gloleg b (33,9 4 G Al jo (Slrs ojlog a5 ol Lis @S uizren (ills (g loline 5 e r‘-'l-’ =9 Ohblee (ol 5
eleioo Wl (milee B (25559

Lol 5,0l lsiise o3l 5o igpe 4 Bihe Gl g Glomes Coo )l Gral3il b Sl e Ghmgy 5l ol gl el 52 15 S dzmacd

DBy Seutn 1y (D)9 o 4

(&g eyl e ¢ 3550 4 Bl ¢ Slrd Ol 1 guadS (gWao3lg

S Sl aigf p | dlio (pl

Co e Slomen Ol (mlee GBS b (8559 Ollgn 5)10lg 5 (3559 & e o sgate (b ySe cre ol azmas Slaie
https://doi.org/10.22044/shm.2024.13910.2601 ¥FAYOY (VY N F-Y . 55,9 50 Sl aolie

3l s (> 1 hano o5

Email: bahrololoum@shahroodut.ac.ir

@ E( Licensed under a Creative Commons Attribution 4.0 International License.


https://doi.org/10.22044/shm.2024.13910.2601
https://doi.org/10.22044/shm.2024.13910.2601

roy Pt )l (s G (335 )58 )30y 253 4 G i 0 Ken y ljits

doddo

5295 Ol b 0s5UsT Sl 4 (60985 50 Cumaz 5l (S i o5 Cel (Sxio (e alsz sledld e 3 S BB
5 lie Sloss Glalgs a5 (L5555 Slaesd (28 L g n g ranie )lgr (25559 Sl )3 (1555 (Bl S 352y e
s3> pogdle (25555 Ghlolsa 059l (1) 9k ABs Jladi by Caro S plere 4 B9 45 el el il (23559 5
sl (LolS (Dl g basly, il ol sbale, Jols scloxl glaails, 51 coie glgl 5l pgobinl ;o 0,8
<ol f(Wleoe wold Ol)ler sln 1) 0uiy &g ar als (395 b Lales (Sl a5 20l) 5 ol wiile) sl g 5l
ool a8dle 3,50 (USGL g lapes b Ll )| Lad (sl (Stoly 9 <oyl sl oslinul) blge slaodsS 5 (Uronl coulucy asile)
ol 5l dolr sl slogm 5 (58555 Slapsasbinl 13 ()5 5 90 LAl jea> o555 Dlaz Sz Slays 51 (S (V) oS (oo
w).:d.o Ay 4o L{bd)ﬁfw ‘57-)4 L u}.)‘ﬁ.}‘f wa.,.: A S QLT (5)“'>L95 ol?u‘ 6‘)) WL\A LSJM.H.: G)meél.a—l u)‘JJLJ |
(Y) ol oo olylolsa

amd o plais] 053 4 ) oKk sl ys duoys Ar loldy ol )lolen 5l oo ,o Yo aS oS o lo A=Y gl 4 a5 b ylaisme
CEll a a8 Sl S 6,00y Jol A e 10,5 el Al ye Sz 4 1) D555 e 4 ol)blea (g lolag (VRR]) 61 (F)
Loaolio )0 o835 ool web oo cel 1) ! g2g8 BB ggo90 oy ol lolsa I Colas (B) 058 o0 o0l jlis
S sl plaizrgs gl ()5 5 Eedse (nl Cuesl (G5l oo (F) B oo B (055008 (S 5 (o850 Dl
V)

a5 (o () -A) WlossS anl olslsn (s laldy sudlS slaailse loie 4 1) U3, 5 (55 am g0 Vgane 39250 linios
Sl 5,b,0 Glaize o 50 aSol bl 05,5 Sliluse e jo Ll Sllbua wyls g0l comal ol )blga diw; o a5
BB LS, ol sgzg 4 el oy wiiawd bl o Jee b puiins jahay g 009 SO yo0 4y alugly a5 Sl pl (Dbl (6l
Loasliss bl cdl> SO L ol jon o laiie e Comdae S a4y oy 0gS 5 ol IS STy Slbra (V) 05d o0 andeis
o9l 5 me (U859 5l Cute gl 4,25 (oLt sl ol lilbrs 098 oo (AL Sl 5 (Sl b Jole 90 5l 5 ol wiligl
51 olelol pas saims lis) Gl as! (Gusl udgi & ygo s oads S0 Slayg, S a4 b)) s d(dbilae 4l oS 5l 1b)
bog oobo@om 4 o iy oo Slbms (IS jsb 4 . (OVF) wilaidls (lo (3359 4 4o 5 (S9,0 395 5 )95 |) Ollez 5o lxen
L as oS 4 o0 Glisee sl s jo (IS0 4 1) segee Slilea w5jls blad ol 31 a5 cosline lay ol tisd ol> (5,L8; Jlos
(OVF) 058 B35s b ladpe slayis 0 BNk 5 cuf i jludie) Wlgoe 995 el (nl g oog Lape e b Cote ablse
g OuS oy jgax 355 sanl slagsb yo a8 Dol o (g Myl Cute Dliles a5 gl 3l wilosls lis Calize Slaass
OHles 5 lzcels (V7 10) WS bl |y Cslhasl 6,ls,) sl (Sow Sloas B pan O)lx pllin caie Olbre WSe

""ST" E3o50 ol p ol JLisd lad > Sl b sleellil lylolsn jea> i g ()bl Gloo Sl () b (V2NY)

1. Oliver

m Licensed under a Creative Commons Attribution 4.0 International License.



Fov ¥ o5l /NY Lo /N F ¥ Bkl /5555 53 (Sl o Cu o

33,5 Al Lol ys )0 jpam cuz ol)lga sl 0asilSTl Jalge (o 5l Wl oo oAk 4 35 5 (S595m wleal &5 W08
(\Y)

i S50 45 oy cnl )0 age Alies Sy asload sl gal; LG iy hlolsn (o,laly aiS sly bl (gla Lo 4o
2 P59 4 he ()0ged 69,5 (lp N el ) b5 59 4 e Sl (s pSeye ABS B s (oulidily, 859> ol Ktmgl
(Sloyd i sasiyaelin jo (B0 - ), Sl S plpie 4 (A5 4 Bhe B ol el cel ouliidly) e Jlans
5 68, slag el 5l )l Wi oo Glops JBal) SG plore 4 (859 4 Fae LOA) b axdls 005 (g5 5 larwss
56 Caload o (5355 4 Buiie ol L(VA) 050 0l 31 Hleo o 3l lacllad B S o g aeo lals |y able
3 3Bl jeas Cua olie Lulpd g 00,5 olitul (5559 4 bgrye ladin (B g Cuz 0 e e Olyie @
b baspe slaugy po g (h5y9 ORI Camgd Juld (2559 4 Ghe (Fole 4 (T0) 09h ool 5 calise slaghyy 4 (o559 slatama
Slaeld oo (g0l Glgie @y Wlgs oo Llolea o (6 )olg e Slml (sl 5559 4 Bl gy ey oo B 4 1LY el 59
S Syge peyas il 0 edS SN 10 ohigt (o Dl w09 oo wgmme by (L5050 (2)ys 4 G oS Ll ) ol
Albgls slog s owyz b (VYY) GhlSen 5 (SiazsS ool fls cainy (nl )0 485 &j00 gl o 50 Jle lp
59 sslngy pldbgls (saiaila, » (5555 4 Ghe a5 wsls Glid plmb)dl j90 (5lgwas 250 Cued gl 50 eaSES
5 20l 3 pwyp 3pse |y iip 0 (sBn9 slaskug, bl 855 (Y YY) il lKen 5 TsSulsl (Y1) o)l (s )loline 13l
AYV) 392 llbogls 85551 5 (655 15T 5 oge Jale (2359 42 (B a8 ails L

Slllle 5 b agh ally 5l (o)) Glaes slp Jlly ghlolse Liis 5 D 4SS (23555 Sl 855> 50 IS ok
A 4 esge (28559 slapss sln oSS (23559 6550 RIB) Sln @la) Bl (5 e s jo Sl (3555 oo
131 (Y9) Sy o (VD YF) o Cagd (1Y 1) o ks (y57ma0 b ke ki (g00nte Slalllas (YY) s o
sl e Ohlblsa )by 1) Sl ol & (Sl slaiagsy Lol wlosls 18 o) 2 3550 Ol blse (5 10y (555 S
OhlSan 5 B3 dialy aad 53 el 0025 gy lolsn (5 3lg 5 2359 4 ke o Ay o it nl b g eols )3
5 Sloy el a8 oy amti b Olal JLis S S Sliles @ TS Qdz (35S else gy b oY)
(Y1) e 5 Voi e KaVIS (YY) 0l sl 5 o o> 4 |y o], SLoles wilgi e JLos diblune (sLoles 5 50 ool
LYA) 305 waie b | poolisl 1o LT sume 9 b o3l liloman 5 Slolasl iny o5 o, SLoL ool o5 aizils ol
st lss 4 o 45 w03 ol Jligs s b 5 (it Slabl 5 e SIS gyt 3 (VY4 a5 Ty
AL 6t ganell 5 oLl el olbps Gl 5l e S ot Cote @il LS dhlis Sy Al 3,50 40
4 S 095 05 SSL 5l o | (S ad ghie Slulaa Witdls gyt dlae ;0 093 05 5l (S jpai o5 Sllsa (ioen
(Y) w0,5 wleal il saie jgai a5 SluS

Soat ) gy omilin i whglite el 5 Llsn 5 T Lulid 52l 5 oldl i Coabse Ll 5l plidS ool 4 Lul )
Olnl ole 4 g ools Gl 055 jo ) Glizes slacussd § 8l Ao aS 005 ,5iS (slaliwl dgaome 31 g el 35,5 alizes
ol a5 g5k 4 958 o0 Dgmme ;58S (25559 glacakad | (S plsie 4 Gliul Gl eogd o 000sl (e Ll Gl 1) SzgS
229 b oplplo (7)) Sl 03gr (oo 9 o3l (2255 laaid; )o (Mellinm 9 (o YL zshaw )3 (8559 (Lo 5l (b 5505

o8l Caz 50 I e g Ll il jo JLdly 5 JLiSs o515 ) lg alox 5l il (L0355 slaaid; &) g Cusal 4

1. love of sport

2. Bavaresco

3. Calabuig-Moreno
4. Swinser

m Licensed under a Creative Commons Attribution 4.0 International License.



YoA Pt )l (s G (335 )58 )30y 253 4 G i 0 Ken y ljits

> 0o plol gla gy dig Baalin b eiyizran 005 wlel aghy cnl a4y (13105 & )58 (285 sleaid ) cul ololse
~0l olsldy Gl o lilblgn (Slms Clow 55 505 & Bhe R (ega 53 (o Slagiagh 45 W3S (i abe>
Cymme 55559 SRl saine 5 selie g it Olgie 4 lolse spam aS Cesl S o cnl g el 4B S D50
e G b S pleal (G550 (lolse ooy (B350 4 e )-‘-'l’ o Js & gl cnl po GBime 1) 005l e

D eelas ) JSS O )50 A g (sestie Joe Suled )0 4 g (Slmee o)l

[ Shlolsa (5 lolsg ] L iy & e ]

Seed oy (il (28 L lilolsa (o lolg b 1555 4 G dal) cegpie Joe ) JSU
Figure 1. The conceptual model of the relationship between love of sport and loyalty of fans with the mediating role of
emotional experiences

b b9
SYolre 5l eolatul b (Siwwad - iiogs Wools (5 5laez 5 Ll 5l 5 60,15 Gl imss £45 5l Baa Ll 4y ,ol> jipgh
58 gy GldS il JLigh 5 )15 Mg (JLiSws (Jladly (03555 slapss ool ol Ghogsy ol (s lel ansler sl (gl
B () ) Ve S5 s s 51 a5 0510 5929 b yuiio @ Lm‘_g}oyaﬂ Comnd 8)b,0 ol slaleol g L5l OYolee Jow
L (150 YY) daliiins 5y Y5 slass 4y az g5 b diged olasd Gadon ool 50 c(FY) cewl logs jo (Jla) Y 40 ¥ o3Y JBlos ces
SYolee (g5l e by, 50 a5l A dxgi b 00) ueds OF-YVe s cVlgw olows plp Ve iSTas g ol ¥ JBlas 5,605
D oSS debiiony YAD 5l Jol> gl Culed )0 0sdoe yiinn @l S5 5 Como il jlin digel o jaiz 0 5L
@ bgrye sloosls o] 5o 5 ol solatul sl hme (63,8 Sledlbl o5 5l isu (pl 40 (60,8 Sledbl 0,8 5l 0g & jle ragh 3l
3 B s 30 gk Sladiged e 5)9e o i 5 JUS) Condy Dheas mhe (Jol Cundy iz (o
OLlSan 'Sk (3559 4 Bt aalitonyy 5l B0 4 Bie e 4 bgye sloosls g slaer sl iy 4 e asliiny
Mals=)) &, 35,1 0 Gl SO yo Jlgw ;o lagul (6 1850505 9 sl Jlg T slls anlican,y ol ol oolawl (V-2 A)
(VYY) LSan 5 (SazsS ooly Lds a0 dnlicew p opl (ls, (FV) Conl oals (6,138 i5,] (pidlge MalS= O U pallxe
Gloosls s glaem sl 1ol lolen (5loly dnlicwy (V+) W8 Laseine JAA lie 4 o] Sbb g ol 43,5 18 0l 5,00
5 09g (lgw A aoliiiwy ol ol colainl (VoVF) cadlgl )b i (5lolg dslicenyy 5l collolgn (6 loldy psie 4y Lbogyse
J9 Btz 0 pol> dsliiiny oy, (YY) Cosl (eddlge Mals=0 b wallies Sals=1) &,S 55,1 0 canbs & 90 4 ] (6,135 o3
Gl s )los aslidn p (FF) Canl oads (5,155 + IV Gliee 4 o] obl g ol 8,5 18 0ol 5,00 (Y2 YY) o) Ken g
ol ol eolawl (YY) oS g TSLl, Sbue o)lg aslidny 5l (S O)ls pate 4 by sleesls (5)5laes
Sl (pdlge MalS=0 U qlloee Mals=)) & I 55,1 0 e &0 4 deliiin (61380 pad el Jlgaw VO (glylo anlicw

Sl 00 U’“")‘)f “ /A U‘J"’A L U—‘ @Lvl.v 9 d..ﬁ; )‘)3 ..\..JL S99 c(Y’Y\) L5‘>|J'° 9 Ge’” d,d}.?u e ]“’b A.AL...M..»).: @‘5) (\”&)

1. Bang
2. Prayag

m Licensed under a Creative Commons Attribution 4.0 International License.



*04 ¥ o5l /NY Lo /N F ¥ Bkl /5555 53 (Sl o Cu o

u‘;]a.:wté )‘ ).c.s \- )L.a.>‘ e LQML.MM»JJ 0 oolaiuwl 6L®ML~M)J @‘9».7;9 9 Sy &‘5) ) 6‘)" o )5») uL’LMJ (Y9
by 53 5 C3F 1B (cy 3550 SN slasleiing 5 Olla dadelitin y Soge 5 @je 5l m SES JB (G855 Cunoe
9 CL..)B; 6L¢Lﬂ )I oolaiul la ).u Lm:\.al...w...u).' ‘S'lal.v u\.nb)f u\...)L ).u Lmd.al...w...u).' (bia& 9 ‘;‘9 LS"j)) o)l...u @‘5) A bl ‘SDLQ‘J

gdise oaalin (1 Jouz) bbasdly (iou 50 il gl a5 0,8 gy o 5 bk
oy sk 4l o ol 0y el s oKiils 5l IRSHAHROODUT.REC.1401.029 sMs1 oS sl Lol> sy
Spgh 6k Sle 5 Oledbl dadslibl 5 lolS (Yl o Sledbol slaoll o slabuls sl 5l ungh i ¢ Slaol
5 oy Caomd g3 50 laools Lo g aryms ol abgine sla,l38l o5 5 lg lassls g oSzl sl g acwbre o] slaesls
WY Sl 5l diges slaolail Ciogs pl Olyed guaadds 0,5 adS> (yols loslu jolaie 4y .C8pd Ojse bla]
5 e Solwdse 5l solaul sla o ,8 oo ol o dolaciul ceand jo .0l eolatul (laolaslw] Gl ol daas jo ¢ ks ¢ Slol,8)
Sibodse 30 39790 sla)lBla i ) ol (nl 10 28T 1B (o) 2 3590 5L Jae 5 s T 0slWl S S 98 55 S

o 0oliil YO ases ol ol s ol ¥ s ol I & lomsl 5310 55 50 31 Ll cypl 5o s osliil g il <¥oles

basily

VEF) do,0 OAIY Laisls LSias Uy 1y (G5 YY0) o ys TY/R g 0,0 (G5 V90) ae,0 OF/) oS ols jlid aolibcaras sloaisl
s 5o OMeam 15 g olj] Jad 4 by e (a5 AY) auo,o YA/ Slgls o iy aiogs J.QL..A G5 V) a0 FV/A 85 (85
5V s ST G F) 0o, VT @ bgaye caddle 590 o whaw sl Slgl2 e 08 (5155 QB AR) do 0 Yo/ oulin)lS
(2 F2) o 0 WIY (ol lolsn a3 )90 (o),9 ALl ogas ;0 09 5 p Sd 4 bgsre (&5 YOA) ao )0 4410 gl 3 oy iy
ings JLdly G5 VY +) wo o YAIS Jsd G AT) aus s YAIA 615 g G FF) o5 VO/F o JLiSy

sobiie 432355 (o0 IR (o) 0y90 B Jae g s pFosll Joo (2l cnl o el slal> o 90 9805, (bl Joe (2U3)]
lpd e bole )b culpd Jlre du oS 398 oo oslitul 1515 2ly) 5 15ea 2y, (2l Sl a5l pSeslail Jae (5510 (o) 2
3 ool b o als, 550l Jte it st 5 V) 5,5 sn 8 oslicd 3,50 (CR) S5 (bl 5 a5 (sl
Oleis pite iominw 50 (Jlgw) ST e 5,08 soamolis a5 cul Vg ¢ e (go0e ole Jbas wl romis Jele sl b
Sl <Y dale sl )b y0gs ey Do 09y plgs g w0 Jlgw D08 il F K05 ) 4 sae 4> o g Sl (Lol yusie)
i3gs Jolins 35 B yoane solad 5 i /Y 51 5L oo Ll glls E¥lges aled sl Laieiin | oz 4o 45 jsbislen L(TY)
=55 bl oSz Slaye Pl 050, 50 Joe (Sl o)l @l eyl 51 S 05 qwyn |y lagsesl b ol 13
odnlie V Jgaz j0 a5 jsbylen (YA) Cawl (5 ,503l0l sl Juw sl calin Ggy0 LG ,SLas /Y 51 YL Jlade oS alil o
ol 5,55 7 58 B bl 5 5531 o 180 ] V51 5Vl i e sl £lein,S ST 5 e 5 (sl 9
i3 pse 095 SVlgr b piis po (Shaced oy p 4 85 Sl ISea 2y (s ol Joe (Bl 0 (29585 (o p ln S0 lne
DAl 4 o 85 ol 353 Wl e oy o 2308 Sy el fy Sl LS T ] ol g i
@S all /0 51 25,5 Wb (2l Gully (Sl dSen 2lgy (onp Slp el i 58 Bl all i (S

Syl 5925 (5 S oslail Jow sl 1 Ken oy, aS ol las V Jgae

1. Composite Reliability
2. Average Variance Extracted

m Licensed under a Creative Commons Attribution 4.0 International License.



vy Fomd )15 (il G (3535 013158 51085 B33 4 G2 G s Kes g L

Gk G Sl Jae als) 5 6lbe (lele Ll Y Jgu
Table 1. Factor load results, significance and validity of the research measurement model
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Table 2. Discriminant validity measurement matrix
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Table 3. Multicollinearity indicators in predictor variables of sport fans loyalty
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Figure 2. Research model in meaningful state
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